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Muhlenberg College, like Most private, highly seleCtive 

liberal arts institutions, faCes Challenging tiMes, 

CharaCterized by eConoMiC unCertainty, rising Costs and 

deMographiC deCline.

While acknowledging these challenges, Muhlenberg is better and stronger than ever –  
and committed to a bold future that reaffirms the value of a broad-based liberal arts 
education as the ultimate preparation for life and citizenship in a turbulent world.

To achieve this vision, Muhlenberg is depending on all who care about the College – who 
have experienced this extraordinary place – to join in meeting these challenges. And 
Muhlenberg is calling on you, alumni, parents and friends, to help strengthen all that is 
great about the College here and now. 



Stronger  
Better here

                Thanks To you

Muhlenberg College suCCessfully CoMpleted its Most reCent 

CoMprehensive CaMpaign, The TalenTs enTrusTed To our Care 

(TeToC), in June 2010, surpassing its goal by More than $5 Million 

and raising a reCord $110.4 Million.

TETOC left Muhlenberg a stronger, better version of itself, significantly increasing the 
endowment, improving campus facilities and enriching academic offerings.

Gifts from alumni, parents and friends helped build a new science building and residence 
halls, an expanded Hillel, a major addition to the Life Sports Center, new rehearsal facilities 
for music and theatre, a Multicultural Center and the Wood Dining Commons. The academic 
program benefited from nine additional tenure-track faculty positions, new curricular 
initiatives and greatly expanded experiential learning opportunities. 

Enhancing Muhlenberg

Muhlenberg’s endowment 
has grown an astonishing 
106% since the start of 
TeToC (see graph at left). 

During the campaign, 
129 new endowed 
scholarships were 
established (not including 
planned gifts that have 
not yet been realized).

At the campaign’s height in 
2008, The Muhlenberg Fund 
recorded $2 million in gifts, 
an increase of 40% over 
the $1.4 million Muhlenberg 
Fund dollars raised in 2004.

106% 129 40%Annual EndowmEnT

$72,629,593

$149,466,765

2002-2003

2011-2012



More to Be 
 Done now
               Fiscal challEngEs ahEad

despite the suCCess of The TalenTs enTrusTed To our Care, 

Muhlenberg College still faCes real finanCial Challenges. 

Muhlenberg’s endowment-per-student, a measure of financial health, still remains 
half that of its key competitors. This means Muhlenberg has less flexibility in 
providing financial aid – vital for a small, liberal arts college that wants to recruit 
the most talented students. The College must continue to grow both endowment 
and The Muhlenberg Fund to meet short- and long-term needs.

Room to Grow

“It is impossible to put a price on my 

experience at muhlEnbErg. Between the 

supportive professors, the friendly staff, the 

countless opportunities available and the 

amazing friends that I have been blessed with 

here, I can truly say that Muhlenberg has it all.” 

– Emily Lesher ’15 as of 6/30/2012

lafayette $228.1k

bucknell $167.1k

lehigh $160.9k

dickinson $138.6k

F&m $121.9k

gettysburg $83.8k

muhlEnbErg $61.3 k

Endowment -PEr-sTudEnT



ADMiSSionS Picture  
Bright here

  collEgE ToPs 5,000 aPPlicaTions

TeToC ’s overarching goal was to strengthen Muhlenberg’s 
position in a highly competitive admissions marketplace 
by enhancing the value of the Muhlenberg experience. By 
this measure, the campaign was successful. The College 
has recently enjoyed a record number of applicants; in 
fact, Muhlenberg topped 5,000 applications in 2011-2012. 
From an admissions standpoint, the College’s geographic 
footprint is also substantially larger: California is now the 
fifth largest feeder state for incoming students. 

Kiplinger’s Best Value in 

Private Colleges has counted 

Muhlenberg in the top 75 of 

the country’s “best values” 

each year since 2007. 

Inside College put 

Muhlenberg in the top 20  

of its list of “Hottest Colleges 

in the Nation,” alongside 

universities such as Brown, 

Boston College and Yale.

Since 2005, Muhlenberg’s 

Theatre & Dance program 

has been ranked in the 

top 10 nationally by the 

Princeton review.

top10 top75 top20
45%

In 2012, 45% of Muhlenberg students 
graduated in the top 10% of their high 
school classes. Combined SAT scores 
are 1,242, up from 1,212 in 2003.



Fewer 18-yeAr-olDS  now 
conFronTing ThE dEmograPhic diP

“a muhlEnbErg EducaTion is a grEaT invEsTmEnT. oF all ThE 

collEgEs and univErsiTiEs across ThE counTry, muhlEnbErg ranks 

in ThE ToP 100 in rETurn on invEsTmEnT, according To BusinEssWEEk.” 

Nationally, the number of high school graduates 
is declining. There are just fewer 18-year-olds 
out there, particularly in the northeast United 
States, where Muhlenberg College draws the 
preponderance of its students. According to U.S. 
Census projections, this demographic situation 
isn’t expected to improve until at least 2022. When 
the rebound begins, it will be largely driven by 
population growth in places such as Florida and 
Texas. Historically, these haven’t been traditional 

feeder states for Muhlenberg. However, it’s notable 
that the College has gained important ground 
in California, “new” geographic territory, with 21 
freshman from the Golden State in 2012-2013. 

The key to continued recruiting success? More 
endowed financial aid for the future and more 
Muhlenberg Fund support that can, in turn, deliver 
support to students here and now.



liBerAl  
ArtS here 
broad and Enduring FoundaTion

Muhlenberg College is CoMMitted to liberal arts eduCation and 

has been sinCe its founding in 1848. 

Alumni value this broad-based education, crediting Muhlenberg with teaching them how 
to solve problems, think critically and write well.

In fact, there’s never been a time when the liberal arts have been more important. Today’s 
economy is more unpredictable than ever. Students face the challenge of preparing for 
jobs that don’t yet exist. They need an education that gives them the broadest possible 
array of analytical and intellectual tools so they can meet the future with confidence.

“Real-world problems rarely ever have textbook 
solutions. … Liberal arts colleges … mold their 
students into well-rounded, well-informed global 
citizens with a wide skill set.” 

– “Why a Liberal Arts Education Matters,”  
Vedika Khemani, The new York Times, 2/1/2012



QueStioning  
coStS now

                 broad and Enduring FoundaTion

With rising College Costs, faMilies are 

seriously questioning the value of a liberal 

arts eduCation, partiCularly at a high-

quality private College. 

The cost and availability of financial aid is becoming critically 
important. The most recent StudentPoll conducted by the 
College Board and the Art & Science Group found that families 
ranked “availability of financial aid” and “cost of attendance” 
among top factors driving college choice. And the reality is, 
Muhlenberg runs out of scholarship and grant funds each year 
before the College runs out of needy students. 

In 2012-2013, Muhlenberg’s 

average grant to an 

incoming first-year student 

was $22,691.

According to the National 

Center for Education 

Statistics, private colleges’ 

market share has slipped 

from 40% of students in 

1959 to 19.2% in 2012 – a 

21% decline.

Direct Muhlenberg aid to 

students totaled $31.8 million  

in 2012-2013. An all-time 

high, these funds were in 

addition to any federal aid 

they received.

31+ 22+ 21%

83.9%

Nearly 84% of first-year 

students in 2012-2013 

received financial aid from 

Muhlenberg. The majority of 

this aid comes directly from 

the College and not from 

other sources such as the 

federal government.



AluMni  
hAPPy here

   saTisFacTion scorEs high

Muhlenberg recently engaged the firm Wallace & Washburn 
to conduct an alumni survey. The overwhelming majority, 
96%, are proud to be Muhlenberg graduates – an astonishing 
10% higher than the firm has found at any other institution. 
Alumni note small class sizes, the warm, friendly atmosphere 
and faculty and staff who “go the extra mile.” 

In the survey, the most agreed-upon statements include:  
“I had an excellent academic experience at Muhlenberg,” “I 
had a great extracurricular experience” and “My Muhlenberg 
education enabled me to have a successful career.”

The number one reason alumni 
recommend Muhlenberg to 
potential students and parents is 
small class sizes. Some 90% of 
respondents reported “the faculty 
knows students by name.”

Three-quarters of alumni 
surveyed reported 
feeling “well or somewhat 
connected” to Muhlenberg 
College – a percentage 
equal to, or higher than, 
many Ivy League schools.

Nearly one-quarter of alumni 
surveyed agreed strongly 
that they would like to be 
“more involved with alumni 
and students.” 

The online survey, issued in 
December 2011, generated 
a solid response rate. The 
large sample size provides 
a 97% reliability factor.

97% 75% 25%
#1



PArticiPAtion reMAinS 
low now

                raising ThE bar

The same survey, however, paints a stark contrast when it 
comes to alumni giving. The Muhlenberg Fund participation 
rate, considered by many as a financial measure of alumni 
satisfaction, is stubbornly low – perplexing, given the high 
positive sentiment. The firm found that reasons for not giving 
included: “Supporting other charities that have greater 
need,” “Not sure where the money is going” and “My gift 
would be so small it wouldn’t matter.” Of course, this isn’t so: 
the alumni participation rate is a key factor when the College 
applies for grants and other outside funding.

“Prove the need: Awareness exists that 
Muhlenberg needs alumni support. 

Now the challenge is to connect the 
perceived need with giving. The gap 

between high involvement and below-
average giving needs to be closed.”

– Wallace & Washburn,  
Muhlenberg College Alumni survey 

Executive summary, April 2012

In some respects, Muhlenberg appears to be a victim of 
its own success. A well-maintained campus, new facilities, 
record applications and balanced budgets all give the 
outward appearance of a financially flush college. In 
actuality, though, the picture is less robust. For years, 
Muhlenberg has done more with less – maximizing every 
dollar in the budget. But that approach has reached its limit. 
To do more now, the College simply needs more resources.



PreSiDent’S  
PerSPective  here 
PrEParEd For ProgrEss

noW is a period of profound revolutionary Change 

in aMeriCan higher eduCation. We find ourselves in a 

position Where We need to artiCulate and affirM the 

value of the Muhlenberg College experienCe. 

We offer a well-rounded, holistic education that enriches students 
immeasurably. Here, students discover who they’re meant to be and how 
they can achieve their goals. It’s an education for life.

Randy Helm, President



chAnging  
liveS now

               invEsTing in muhlEnbErg

Muhlenberg College provides an eduCation that’s life-

Changing. aluMni overWhelMingly value their Muhlenberg 

experienCe, Crediting the College as a launChing pad for 

suCCess in their Careers and lives. 

To continue this tradition – and to keep this highly personal, high-quality 
education accessible to talented students – Muhlenberg needs alumni, parents 
and friends to invest in the College. 

muhlenbergconnect.com/hereandnow



MuhlenBerg neeDS 
you now

it’s tiMe. it’s noW tiMe for you – those Who 

have experienCed this extraordinary 

plaCe – to support Muhlenberg College.

Make a gift because you value the strong liberal arts 
preparation you received. Make a gift to “pay it forward” –  
support the young women and men who will go out and 
change the world. The value of a Muhlenberg degree 
increases as the College achieves increasing prominence.

Most of all, make a gift because you believe in 
Muhlenberg College here and now.





2400 Chew street •  al lentown, pa 18104-5586
t  (484) 664-3247  f  (484) 664-3736 
development@muhlenberg.edu •  muhlenbergconnect.com/hereandnow


